
Hongmei Li, Ph.D.
Area Coordinator & Professor of Strategic Communication

Department of Media, Journalism and Film, 
Miami University, Oxford, Ohio 45056
Email: lih19@miamioh.edu, 513-529-3461 (office)
EDUCATION
	Ph.D. 2006          
	Annenberg School for Communication, University of Southern California 


	M.A. 2003           
	Annenberg School for Communication, University of Southern California


	B.A. 1997            
	English Language and Literature, Peking University, China

Minor in Law, Peking University, China




WORK EXPERIENCE
	2025--
	Professor of Strategic Communication, Department of Media, Journalism and Film, Miami University



	2019--present          
	Area Coordinator, Strategic Communication Program,
Affiliate, Media and Communication Program, Miami University



	2015-present     
	Associate Professor of Strategic Communication, Department of Media, Journalism and Film, Miami University



	2010-15
2007-08
	Tenure-Track Assistant Professor, Department of Communication,  
Georgia State University (GSU) 

Affiliate Faculty, Asian Studies Center, GSU
Associate Director, Center for International Media Education, GSU



	2008-10
	George Gerbner Postdoctoral Research Fellow, Annenberg School for Communication, University of Pennsylvania


	2008
	Reporter & Editor, the Beijing Olympic Organizing Committee



	2006-7
	Lecturer, Annenberg School for Communication, USC


	2000-6
	Research Assistant & Teaching Assistant, USC


	1997-2000
	Editor and copyright manager, Central Compilation and Translation Press, Beijing, China  




RESEARCH INTERESTS
	Public Relations and Advertising 
	Global Communication 

	Asian American community
	Nation Branding and Soft Power

	Chinese Culture, Politics, and Society
	Cultural Studies and New Technologies

	Health Communication and Trust
	Corporate Social Responsibility 


RESEARCH AWARDS AND GRANTS
	1.
	2025. "Empower Grassroots Content Creators: Hands-On Learning Modules Using GenAI in Ethical and Effective Media Production". Submitted to Google open call. $999,821. Role: Lead PI.


	2. 
	2025. Excellence in Research & Innovation Grants in Humanities award, Miami University. 



	3. 
	2025-26. Altman Fellow, the Midwest, The Humanities Center, Miami University.  



	4.
	*2024-26. National Historical Publications and Records Commission (NHPRC)-Mellon Digital Edition Grant, “Making the Invisible Visible: Documenting Asian Histories in Ohio through a Collaborative Digital Edition.” $120,000 (PL-104692)
Role: PI and Director. Funded. 


	5. 
	2024. Ohio History Connection, "Asian American History in Ohio: Food, Culture, and Heritage." Submitted in September 2024. $20,000. Role: PI and Project Director.


	6.
	*2024. Top Paper of the Year Award. “Chinese Patients’ Trust in Physicians: Dynamics Between General and Particular trust. Communication and Society (传播与社会学刊), 66, 239-298.”  ICA Affiliated Journals, ICA 2024.


	7.
	*2023. Fellow, “Writing for the Public Workshop.” the Humanities Center, Miami 



	8.
	*2021. “The Politicization of COVID-19: Anti-Asian Racism, Media Discourse, and the Mobilization of the Chinese Community.” Miami, $6,200.



	9.
	*2020. “Health, Ethnicity, and Pandemic Study.” Awarded by the Center for Reducing Health Disparities at University of Nebraska Medical Center, the Chinese Economists Society, and Calvin J. Li Memorial Foundation, $63,000 (PI: Dejun Su). Role: Co-PI. 



	10.
	2018. Advertising Education Foundation (AEF) Visiting Professor Fellowship.  

 

	11.
	2016. New faculty development fund, Miami, $5,000.



	12.
	2014. National Association of Television Program Executives (NATPE), Faculty Fellowship. 



	13.
	2013. “Building Collaborative Faculty Research Networks between Hong Kong and Atlanta.” Developing External Educational Partnerships (DEEP), GSU, $5,000 (PI: Andrew Wedeman). Role: Co-PI



	14.
	2013. Conference Grant. “Middle Class Phenomenon in Emerging Markets Conference: Multi-disciplinary and Multi-country Perspectives.” $3,000

Role: Conference Co-organizer (with Leslie Marsh and S. Tamer Cavusgil)



	15.
	2012. Minority Faculty Grant, GSU, $800


	16.
	2012. “Branding China: Advertising and Consumer Culture in the Chinese Market.” Research Initiation Grant, GSU, 10% of the salary. 



	17.
	2011. “China-Brazil Youth Project: Challenges, Hopes and Interventions.” ISI Internal Grant, GSU, $10,000. Role: PI (with Leslie Marsh)



	18.
	2011. “Children of Migrant Workers in Chinese Cities: Challenges, Hopes and Interventions.” Summer Research Grant. GSU, 10% of salary.



	19.
	2010. “Anti-smoking Project in China.” GSU, $8000 (PI: Leonard Teel).
Role: Co-PI   



	20.
	2009. Conference Grant. The 7th Chinese Internet Research Conference, University of Pennsylvania. Freedom House, $14,000

Role: Conference Co-Organizer (with Lokman Tsui)



	21.
	2009. Top Paper Award. “Representation of the Chinese Product Recalls in National and Local Newspapers in the United States” (coauthor: Lu Tang), 79th Annual Convention, Southern State Communication Association
 

	22.
	2008. Minority Faculty Grant, GSU, $800.



	23.
	2006. Dissertation Completion Award, USC Graduate School


	24.
	2004. Dissertation Grant, USC Annenberg School for Communication



	25.
	2004. Best Student Paper (2nd prize), Chinese Communication Association. 


	26.
	2002. Top-three Student Paper Award, International Communication Association.



TEACHING AND SERVICE AWARDS and GRANTS 
	1.
	*2023. Fulbright-Hays Grant to Visit India for Cultural Exchange and Collaboration with Indian Higher Education Institutions 


	2. 
	*2023. Finalist, The E. Phillips Knox Teaching Award, Miami University.


	3.
	*2022-23. Fellow, Mid-American Conference Academic Leadership Development Program.



	4.
	*2022. Collaborative Grant for STC 459 PR Campaign Capstone class, Wisconsin Chinese Chamber of Commerce, $4,900



	5.
	*2022. Educator of the Year, BlackSmith Award, PRSA Chapter, Cincinnati


	6.
	*2022. BlackSmith Award of Excellence for Campaign Tactics awarded to a student group project in my STC 459 class (Sarah Pohlman-Beshuk, Chi Pham, Cecelia Johanni, Kyla Snodgrass, Alyssa Jones ,and Erin Daugherty), PRSA Chapter, Cincinnati


	7.
	*2022. Fellow of Howe Faculty Writing Program, Miami.


	8.
	*2019. P &G Higher Education Fund. “Global Advertising and Marketing: Challenges and Opportunities.” $10,000.


	9.
	2016. The John E. and Winifred E. Dolibois Faculty Development Fund. Miami (with Christe McKittrick and Robert Batchelo), $8,000


RESEARCH 
Books
	1.
	*Jiang, M. & Li, H. (Eds.) (expected 2026). US-China power play: How hard, soft, sharp and smart powers shape a changing world order. “US‒China Relations in the Age of Globalization” series (series editor: Stephen J. Hartnett). Michigan State University Press (Advance book contract signed in Nov. 2024). [We have already had all the contributors lined up and will plan to complete the manuscript in early 2025. The book will be published in 2026). 


	2.
	Li, H. (2016). Advertising and consumer culture in China. Cambridge, UK: Polity.  



	3.
	Marsh, L. & Li, H. (Eds.) (2015).  The middle-class phenomenon in emerging markets: Consumers, lifestyles, and societies. Routledge. 




Edited Special Journal Issue
	1.
	Li, H. & Marsh, L. (June 2016). “Building the BRICS: Media, nation branding and global citizenship,” International Journal of Communication. 




Peer Reviewed Journal Articles 
	1.
	*Li, H. & Tang, L. (2023). Chinese patients’ trust in physicians: Dynamics between general and particular trust. Communication and Society (传播与社会学刊), 66, 239-298. http://cschinese.com/issueArticle.asp?P_No=97&CA_ID=738
[ICA Annual Bilingual Paper in English and Chinese. Communication and Society is an ICA-affiliated journal jointly published by the Chinese University of Hong Kong and Hong Kong Baptist University; a top-tier journal in Taiwan indexed in TSSCI. Top Paper Award of the Year, ICA Affiliated Journals, 2024]


	2.
	*Li, H., Chen, B., Chen, Z., Chen, L, Zhang, D., Wen, M., Li, J., Li, Y., Han, X., & Su, D. (2023). Trust in COVID-19 information from different media types and its association with preventive measures adoption in the U.S. Journal of Health Communication, 28(10), 633-647. https://doi.org/10.1080/10810730.2023.2245373
[Impact factor: 4.4, 11% acceptance rate]



	3.
	*Niu, L., Zhang, D., Shi, L., Han, X., Chen, Z., Chen, L., Wen, M., Li, H., Chen, B., Li, J., Su, D., & Li, Y. (2023). Racial discrimination and sleep quality during the COVID-19 pandemic: Findings from the health, ethnicity, and pandemic (HEAP) study. The Journal of Urban Health, 100, 431–435. https://doi.org/10.1007/s11524-023-00743-w [Impact factor 5.801]


	4.
	*Alshehri, K., Wen, M., Michaud, T., Chen, B., Li, H., Qu, J., Chen, L., Li, J., Zhang, D., Li, Y., Chen, Z., Han, X., Shi, L., & Su, D. (2023). Experience of racial discrimination was associated with psychological distress and worsening sex life among adult Americans during COVID-19. The Journal of Sex Research, 1-9. https://doi.org/10.1080/00224499.2023.2221673 [Impact factor: 5.141]



	5.
	*Wen, M., Shi, L., Zhang, D., Li, Y., Chen, B., Chen, Z., Chen, L., Li, J., Li, H., Han, X., & Su, D. (2023). Racial-ethnic disparities in psychological distress during the COVID-19 pandemic in the United States: The role of experienced discrimination and perceived racial bias. BMC Public Health, 23, Article 957.  https://doi.org/10.1186/s12889-023-15912-4 [Impact factor: 4.545]


	6.
	*Xia, T., Gee, G.C., Li, J., Liu, X., Dai, J., Shi, L., Zhang, D., Chen, Z., Han, X., Li, Y., Li, H., Wen, M., Su, D., &Chen, L. (2023). Associations of racial and ethnic discrimination with adverse changes in exercise and screen time during the COVID-19 pandemic in the United States. Epidemiology and Health, 45, e2023013. https://doi: 10.4178/epih.e2023013 [Impact factor: 5.919]



	7.
	*Wen, M., Curtis, D., Zhang, D., Chen, Z., Shi, L., Chen, L., Su, D., Wei, Y., Li, Y., Li, J., Chen, B., Li, H., & Han, X. (2022, June). Racial and ethnic disparities in lifestyle changes during the COVID-19 pandemic: Exploring the socioeconomic and psychosocial mechanisms. Journal of Clinical Oncology, 40(16_suppl), 10558. http://doi.org/10.1200/JCO.2022.40.16_suppl.10558


	8.
	*Wang, J., Li, H., Xu, W. & Tsui, K. (2022). Envisioning a credit society: Social credit systems and the institutionalization of moral standards in China. Media, Culture and Society,45(3), 451-470. https://doi.org/10.1177/016344372211273
 [Impact factor: 3.272.]


	9.
	*Su, D., Alshehri, K., Ern, J., Chen, B., Chen, L., Chen, Z., Han, X., King, K.M., Li, H., Li, J., Li, Y., Michaud, T., Shi, L., Ramos, A. K., Wen, M., & Zhang, D. (2022,). Racism experience among American adults during COVID-19: A mixed-methods study. Health Equity, 6(1), 554–563, Doi:10.1089/heq.2022.0070 
[Impact factor: 2.96]


	10.
	*Zhang, D., Li, G., Shi, L., Martin, E., Chen, Z. Li, J. Chen, L., Li, Y., Wen, M., Chen, B., Li, H., Su, D., & Han, X. (2022, September). Association between racial discrimination and delayed or forgone care amid the COVID-19 pandemic. Preventive Medicine, 162, Article 107153. Doi: 10.1016/j.ypmed.2022.107153 

[Impact factor: 4.018]


	11.
	*Li, H., Chen, B., Chen Z.A., Shi, L., & Su, D. (2022, May). Americans’ trust in COVID-19 information from governmental sources in the Trump era: Individuals’ adoption of preventive measures, and health implications. Health Communication, 37(12), 1552-1561. https://doi.org/10.1080/10410236.2022.2074776 
[Impact factor: 4.46, 13.5% acceptance rate]


	12.
	*Shi, L., Zhang, D., Martin, E., Chen, Z. Li, H., Han, X., Wen, M., Chen, L., Li, Y., Li, J., Chen, B., Ramos, A. K., King, K. M., Michaud, T., & Su, D. (2022, Aug.).  Racial discrimination, mental health and behavioral health during the COVID-19 pandemic: a national survey in the United States. Journal of General Internal Medicine, 37(10), 2496-2504. https://doi.org/10.1007/s11606-022-07540-2 

[Impact factor: 5.128]


	13.
	*Mathews, T. A., Chen, L., Omidakhsh, N., Zhang, D., Han, X., Chen, Z., Shi, L., Li, Y. Wen, M., Li, H., Su, D., & Li, J. (2022). Gender difference in working from home and psychological distress - A national survey of U.S. employees during the COVID-19 Pandemic. Industrial Health, 60(4), 334-344. 
Doi: 10.2486/indhealth.2022-0077 [Impact factor: 2.179]


	14.
	*Matthews, T. A., Chen, L., Chen, Z., Han, X., Shi, L., Li, Y., Wen, M., Zhang, D., Li, H., Su, D., & Li, J. (2021, Nov.). Negative employment changes during the COVID-19 pandemic and psychological distress: Evidence from a nationally representative survey in the US. Journal of Occupational and Environmental Medicine, 63(11), 931-937. Doi: 10.1097/JOM.0000000000002325
[Impact factor: 2.162] 
 

	15.
	*Chen, L., Li, J., Xia, T., Matthews, T.A., Tseng, T.-S., Shi, L., Zhang, D., Chen, Z. Han, X., Li, Y., Li, H., Wen, M. & Su, D. (2021, Sep.). Changes of exercise, screen time, fast food consumption, alcohol, and cigarette smoking during the COVID-19 pandemic among adults in the United States. Nutrients, 13(10), Article 3359.  http://doi.org/10.3390/nu13103359 [Impact factor: 5.429]

	16.
	*Zhang, D., Shi, L., Han, X., Li, Y., Jalajel, N.A., Patel, S., Chen, Z., Chen, L., Wen, M., Li, H., Chen, B., Li, J., & Su, D. (2021, Oct.). Disparities in telehealth utilization during the COVID-19 pandemic: Findings from a nationally representative survey in the United States. Journal of Telemedicine and Telecare, 1-8. http://doi.org/10.1177/1357633X211051677.  [Impact factor: 5.6]

	17.
	*Li, H. (2020). China’s Nation and Product Branding in New York’s Times Square. JOMEC Journal: Journalism, Media and Cultural Studies, 15, 1–16. Doi: http://doi.org/10.18573/jomec.200


	18.
	*Li, H. (2019). New trends in China’s media control at home and public diplomacy abroad. China Currents, 18(1), Special Issue: the CCP 19th Party Congress. Included in Special Edition 2021, 71-79. https://www.chinacenter.net/2019/china-currents/18-1/new-trends-in-chinas-media-control-at-home-and-public-diplomacy-abroad/ [Invited submission, editor reviewed] 


	19.
	*Tang, L, Meadows, C. & Li, H (2019). How gay men’s wives in China practice co-cultural communication: Culture, identity, and sensemaking? Journal of International & Intercultural Communication, 13(1), 13-31. https://doi.org/10.1080/17513057.2019.1569252 [Impact factor: 1.58]


	20.
	Li, H. & Jung, S. (2018). Networked audiences and cultural globalization. Sociology Compass, 12(4), 1-12. https://doi.org/10.1111/soc4.12570 

[impact factor: 2.538]


	21.
	Park, S., Li, H., & Park, H. W.  (2017). Can sustainability-related information on corporate websites reflect CSR strategies? A semantic network analysis of top companies in South Korea and China.” Journal of the Korean Data Analysis Society, 19(1), 43-54.


	22.
	Li, H. (2016).  Understanding nationalism in China: A case study of Dibar March (如何理解中国的民族主义：帝吧出征事件分析in Chinese). Chinese Journal of Journalism & Communication (国际新闻界), 11, 72-94. 
[Top-tier communication journal in China, Acceptance rate <10%]

[This essay was reprinted in《青年亚文化研究年度报告2016》(The Youth Subcultural Report 2016), Beijing: Tsinghua University Press]


	23.
	Li, H, & Marsh, L. (2016). Building the BRICS: Media, nation branding and global citizenship. International Journal of Communication, 10, 2973–2988. https://ijoc.org/index.php/ijoc/article/view/5878 [Impact factor: 1.637]


	24. 
	Li, H. (2014). Chinese media and culture: Dancing with chains. China Currents, Volume 13, No. 2. 
http://www.chinacenter.net/2014/china_currents/13-2/chinese-media-and-culture-dancing-with-chains/ [Invited submission, editor reviewed] 


	25.
	Jung, S. & Li, H. (2014). Global production, circulation and consumption of Gangnam Style. International Journal of Communication, 8, 2790-2810. https://ijoc.org/index.php/ijoc/article/view/2966 [Impact factor: 1.637]


	26.
	Li, H. (2012). The Chinese diaspora and China’s public diplomacy: Contentious politics for the Beijing Olympic float in the Pasadena Rose Parade. International Journal of Communication, 6, 2245–2279.  https://ijoc.org/index.php/ijoc/article/view/718 [Impact factor: 1.637]


	27.
	Li, H. (2011). The gendered performance at the Beijing Olympics: The construction of Olympic misses and cheerleaders. Communication Theory, 21(4), 368–391. https://doi.org/10.1111/j.1468-2885.2011.01392.x [Impact factor: 4.0]



	28.
	Li, H. (2009). Marketing Japanese products in the context of Chinese nationalism. Critical Studies in Media Communication, 26(5), 435-456. https://doi.org/10.1080/15295030903325339 [Impact factor: 1.7]


	29.
	Li, H. & Tang, L. (2009). The representation of Chinese product crisis in national and local newspapers in the United States. Public Relations Review, 35(3), 219–225. https://doi.org/10.1016/j.pubrev.2009.05.007 [Impact factor: 4.636]



	30.
	Tang, L. & Li, H. (2009). Corporate social responsibility communication of Chinese and global corporations in China. Public Relations Review, 35(3), 199–212. https://doi.org/10.1016/j.pubrev.2009.05.016 [Impact factor: 4.636]

[A Chinese translation was published in PR View, 2011, 9, 9-16, Renmin University, Beijing, China. Translated by Jie Zhang et al.]


	31.
	Li, H. (2008). Branding Chinese products: Between nationalism and transnationalism. International Journal of Communication, 2, 1125-1163. https://ijoc.org/index.php/ijoc/article/view/126/237 [Impact factor: 1.637]


	32. 
	Li, H. (2002). Distance education: pros, cons, and the future. Paper presented at the Western States Communication Association annual meeting (Long Beach, CA). Available: http://files.eric.ed.gov/fulltext/ED461903.pdf  [proceeding]



Book Chapters
	1.
	*Li, H. (in press). The development of modern advertising history in China. In R. Crawford & J. Dickenson (Eds.), Routledge Companion to Advertising History.  London: Routledge. [Invited submission]


	2.
	*Li, H., Chen, B., Chen Z.A., Shi, L., & Su, D. (2024). Americans’ trust in COVID-19 information from governmental sources in the Trump era: Individuals’ adoption of preventive measures, and health implications. In Rukhsana, A., & Mao, Y. (Eds.), Communication research on health disparities and coping strategies in COVID-19 related crises. London: Routledge.


	3. 
	*Song, S., Li, F., Chen, Z., Jung, D., M. Mahmud Khan, M.M., Li, H., Liu, T., Ma, S., Mai, G., Mu, L., Sekandi, J., Shen, Y., Young, H., & Zhang, D. (accepted). 

Reducing health disparities through applications of artificial intelligence and machine learning in health communication: A narrative review. In R. Ahmed, Y. Mao & P. Jain (eds.), The Palgrave handbook of communication and health disparities. Palgrave.   



	4.
	*Li, H. (2019). Understanding Chinese nationalism: A historical perspective. In H. Liu (Ed.), From cyber-nationalism to fandom nationalism: The case of Diba expedition in China (pp.13-31). London: Routledge.

[A Korean language edition was published in South Korea in 2022]



	5.
	Marsh, L. & Li, H. (2015). The global middle classes: Towards the study of emergent citizenship” In L. Marsh and H. Li (Eds.), The middle-class phenomenon in emerging markets: Consumers, lifestyles and societies (pp. 1-16). London: Routledge.


	6.
	Li, H. & Tang, L. (2014). 国际传播与公共外交(Global communication and public diplomacy research). In J. Hong (Ed.), New trends in communication studies [in Chinese] (pp. 85-104). Beijing, China: Tsinghua University Press. [Invited submission].


	7.
	Tang, L. & Li, H. (2014). 传播与企业社会责任(Communication and corporate social responsibility). In J. Hong (Ed.), New trends in communication studies [in Chinese] (pp. 291-307). Beijing, China: Tsinghua University Press. [Invited submission]


	8.
	Li, H. (2013). China’s media transformation and audience studies. In A. N. Valdivia (Gen. Ed.) & R. Parameswaran (Ed.), The international encyclopedia of media studies. Vol. 3: Audience and interpretation in media studies (pp. 341-364). Oxford, UK: Wiley-Blackwell. [Invited submission]


	9.
	Li, H. (2011). Parody and resistance on the Chinese internet. In D. Herold & P. W. Marolt (Eds.), Online society in China (pp. 71-88). Routledge. [Invited submission]



	10.
	Li, H. (2011). Chinese diaspora, the Internet, and the image of China: A case study of the Beijing Olympic torch relay. In J. Wang (Ed.), Soft power in China: Public diplomacy through communication (pp. 135-156). New York: Palgrave Macmillan. [Invited submission]



	11.
	Tang, L. & Li, H. (2010). Chinese corporate diplomacy: Huawei’s CSR discourse in Africa. In J. Wang (Ed.), Soft power in China: Public diplomacy through communication (pp. 95-115). New York: Palgrave Macmillan [Invited submission]


	12.
	Li, H. (2010). From Chengfen to Shenjia: Branding and promotional culture in China. In M. Aronczyk and D. Powers (Eds.), Blowing up the brand: Critical perspectives on promotional culture (pp. 145-172). New York: Peter Lang.


	13.
	Li, H. (2006). Building a school of social impact: An interview with Geoffrey Cowan. In X. Zhong and S. Zhou (Eds.), Continuity and Change: Perspectives on Journalism & Communication Education (pp. 110-120). Beijing, China: Zhonguo Chuanmei Daxue Chubanshe. [in Chinese and English]


	14.
	Li, H. (2006). To inform and influence public debate: An interview with Larry Gross. In X. Zhong and S. Zhou (Eds.), Continuity and Change: Perspectives on Journalism & Communication Education (pp.121-127). Beijing, China: Zhonguo Chuanmei Daxue Chubanshe. [in Chinese and English]


	15.
	Li, H. (2006). The potential and challenges of communication and journalism education in the United States: An interview with Michael Parks. In X. Zhong and S. Zhou (Eds.), Continuity and Change: Perspectives on Journalism & Communication Education (pp.128-141). Beijing, China: Zhonguo Chuanmei Daxue Chubanshe. [in Chinese and English]


	16.
	L, H. & Beniger, J. R. (2004). Public opinion in the future of China. In J. Geer (Ed.), Public opinion and polling around the world (pp. 550-559). Santa Barbara, CA: ABC-Clio. 



Other Academic and Popular Publications
	1.
	*推特新CEO能弥补马斯克对言论自由的破坏吗? (Can the Twitter New CEO Repair Elon Musk’s Damage to Freedom of Speech). https://www.justicepatch.org/2023/01/04/new-twitter-ceo-change/， January 4, 2023. [in Chinese, editor reviewed]


	2. 
	*为何普渡大学西北分校校长在发表对亚裔的种族歧视言论后，还能稳坐钓鱼台? (Why Can the Chancellor of Purdue University Northwest Still Sit Tight After Making Racist Remarks?).  https://www.justicepatch.org/2022/12/23/purdue-chancellor-racist-remarks/,  December 23, 2022. [in Chinese, editor reviewed]


	3.
	*核心玩家被马斯克“辜负”,推特的衰落乃至消亡还远吗? (Key Stakeholders Are Disappointed with Musk, Will Twitter be in Decline or Disappear?). https://www.justicepatch.org/2022/12/15/musk-twitter-decay/, December 15, 2022. [in Chinese, editor reviewed]


	4.
	*漩涡中的推特与马斯克混乱的“言论自由”(Twitter and Elon Musk’s Chaotic “Freedom of Speech” ). https://www.justicepatch.org/2022/11/25/musk-twitter-new-rule/, November 25, 2022. [in Chinese, editor reviewed]


	5.
	*“言论自由”还是传播谣言？美国社交平台走向哪里?(Freedom of Speech or Spreading Rumors? Which Directions Are Social Media Platforms Heading?).
https://www.justicepatch.org/2022/09/13/freedom-speech-academic/, September 13, 2022. [in Chinese, editor reviewed]


	6.
	*“左媒”支持民主党是一种错觉，到底哪些美国主流媒体可以被信任 (Left-leaning Media Supporting the Democrats is a Misperception and Which Media can be Trusted?). https://www.justicepatch.org/2022/09/02/media-trust-party/, September 2, 2022 [in Chinese, editor reviewed]


	7.
	*曾不入流的”大取代理论”翻红，”柔和”的种族主义正在杀死非白人(The Once fringe “Great Replacement Theory” has become the Mainstream and People of color are the victims).  https://www.justicepatch.org/2022/08/02/racisms-replacement-theory/
August 2, 2022 [in Chinese, editor reviewed]

	8.
	*深度剖析推翻罗伊vs韦德案的影响(An in-depth analysis of Roe vs. Wade). https://www.justicepatch.org/2022/07/05/influence-overturned-roe/, July 7, 20022. [in Chinese, editor reviewed]


	9.
	*大学校园的政治正确过头了吗？谈美国的言论自由和学术自由 (Have the Political Correctness on College Campus Gone Too Far?:  Discussing Freedom of Speech and Academic Freedom in the US ). https://www.chinesepen.org/blog/archives/126298, May 2, 2019.  [in Chinese, editor reviewed]


	10.
	Li, H. (2016, August-September). Advertising in China. All China Review. 62-64. Reprinted in China Currents, 2017, 16(1). 

http://www.chinacenter.net/2017/china_currents/16-1/advertising-in-china/



	10.
	Li, H. (2010, Jan. 19). Analysis of the recent Made-in-China campaign. The China Beat. http://www.thechinabeat.org/?p=1379


	11.
	Li, H. (2009, Jan. 1). Human rights and China’s public diplomacy. The China Beat. http://thechinabeat.blogspot.com/2009/01/human-rights-and-chinas-public.html


	12.
	Li, H. (2008, Dec. 9). From iron girls to oriental beauties. The China Beat. http://thechinabeat.blogspot.com/2008/12/from-iron-girls-to-oriental-beauties.html


	13.
	Pledging as a Way to Motivate Paid Staff and Volunteers at the Beach Volleyball Ground. The Huffington Post, August 7, 2008



	14.
	Chinese Beach Volleyball Babes. The Huffington Post, August 7, 2008


	15.
	The Beijing Olympics and Chinese Women. The Huffington Post, August 4, 2008


	16.
	Eager Olympic Sports Fans in China. The Huffington Post, July 25, 2008


	17.
	The Transformation of the Beijing Olympics from National Pride to National Anxiety. The Huffington Post, July 14, 2008

	18.
	Li, H. (2003). A report on suggestions about Peking University educational reforms from Peking University Alumni in Southern California (in Chinese).




Conference Presentations
	1.
	*Li, H. (2023, Nov. 18). The impact of US-China relations on the Asian American community. National Communication Association 109th Annual Convention, Washington D.C., United States 


	2.
	*Li, H., Chen, B., Chen, Z., Chen, L, Zhang, D., Wen, M., Li, J., Li, Y., Han, X. & Su, D. (2023, May). Trust in COVID-19 information from different media types and its association with preventive measures adoption in the U.S. 73rd International Communication Association Annual Conference, Toronto, Canada. 


	3.
	*Li, H. & Tang, L. (2023, May) Patients’ trust in physicians in China: Building a structurational model. 73rd International Communication Association Annual Conference, Toronto, Canada


	4.
	*Li, H. (2022, July). Asian American experience during the COVID pandemic [Poster presentation].  United Chinese Americans Association 2022 Convention, Washington D.C.


	5.
	*Li, H., Chen, B., Chen, Z., & Su, D. (2021, November). Americans’ trust in COVID-19 information from the government and its association with the adoption of preventive measures. National Communication Association 107th Annual Convention. Seattle, Washington.


	6.
	*Wang, J., Li, H., W. Xu, & X. Xu (2019, September). Imagining a credit society: A computational analysis of topic model networks in Chinese media’s coverage of the Social Credit System. Boston University. 


	7.
	*Li, H. & Tang, L. (2019, July). How doctors manage consumerism and their communication with patients in China’s neoliberal economy. International Association for Media and Communication Research Annual Conference. Madrid, Spain.



	8.
	*Wang, J., Li, H., & X. Xu (2019, May 24). Imagining a credit society: Discourses of the Social Credit System in Chinese media. ICA preconference, The Long History of Modern Surveillance. Washington D.C. 


	9.
	Li, H. (2018, September). The #MeToo movement and its relative invisibility in China. Framing the Global conference. Bloomington, Indiana University. 


	10.
	Tang, L., Zhang, C. & Li, H. (2018, May). How gay men and their straight wives manage multifaceted identity and co-cultural communication: A study of the narratives of Tongqi in China. 68th International Communication Association Conference. Prague, Czech Republic



	11.
	Li, H. (2017, March 21). The subjectification and objectification of Chinese women in cultural globalization. Mediatizing the Nation: China's Contested National Identity Conference, Georgia State University


	12.
	Li, H. & Marsh, L. (2016, June 17). Building the BRICS: Media, nation branding and global citizenship. De-Provincializing Soft Power: A Global-Historical Approach Conference. The Columbia Global Center, Beijing, China



	13.
	Li, H. & Marsh, L. (2016, June 14). Building the BRICS: Media, nation branding and global citizenship. ICA Post Conference. Renmin University, Beijing.



	14.
	Li, H. (2016, June). Between nationalism and cosmopolitanism: How China deals with cultural globalization and social change. 66th International Communication Association Annual Conference, Fukuoka, Japan



	15.
	Li, H. (2016, June 9). The Baidu controversy: Advertising practices, regulatory challenges and ethics. ICA Preconference, The Politics and Economics of Chinese New Media Industries. Fukuoka, Japan.


	16. 
	Li, H. (2016, March). From mass marketing to participatory advertising in China. International Studies Association 57th Annual Convention, Atlanta, GA.


	17. 
	Li, H. & Marsh, L. (2016, March). Nation branding of the BRICs economies and the implication for peacemaking. International Studies Association 57th Annual Convention, Atlanta, GA.


	18.
	Li, H. (2014, November).  Panelist, Territorial disputes and consequences of culture and politics: East Asia, and the Island Debate. National Communication Association 100th Convention, Chicago, IL. 


	19. 
	Li, H. & Ivanova, M. (2014, July 26). Internationalizing higher education. The Alabama Communication Association Annual Convention. Troy University, Alabama.  



	20. 
	Park, S. J., Li, H. & Park, H. W (2014, Feb. 20). A semantic network analysis of corporate environmental responsibility communication on their web sites. Sunbelt XXXIV, St. Pete Beach, FL.



	21. 
	Li, H. (2013, Sep. 27). Nationalism and cosmopolitanism: Selling the Chinese sportswear brand Li Ning to middle class consumers. The Middle-Class Phenomenon in Emerging Markets Conference. Atlanta, GA.


	22.
	Li, H. (2013, Sep. 26). Panelist, “Opening plenary: The meaning and importance of the middle class in emerging markets context.” The Middle-Class Phenomenon in Emerging Markets Conference. Atlanta, GA.



	23. 
	Li, H. (2013, June 17). The construction of Chinese women as global objects and subjects: Between nationalism and cosmopolitanism. ICA preconference, The BRICS Nations: Between National Identity and Global Citizenship. University of Westminster, London.



	24. 
	Li, H. (2013, Apr.16). Advertising and consumer culture in China. Proseminar, Department of Communication. Georgia State University. 


	25. 
	Li, H. (2013, Mar. 29). The construction of Chinese women as globalized subjects and objects. Asian Studies Brown Bag Series, Georgia State University. 


	26. 
	Li, H. (2012, November). Paradoxical construction of the Chinese identity in the information age. National Communication Association Annual Convention, Orlando, FL.


	27.
	Li, H. (2012, May 27). Offensive and controversial advertising in China. International Communication Association Annual Conference, Phoenix, AZ.


	28.
	Li, H. (2012, Feb. 17). Between commercial Logic and political Logic: Offensive and controversial advertising in China. Symposium on Global Media and Culture. Kennesaw State University.


	29.
	Li, H. (2011, April 8). Marketing foreign products in the Chinese market: Challenges and opportunities. Symposium on Asia-USA Partnership Opportunities, Atlanta, GA.  



	30.
	Li, H. (2011, January). The gender politics of the Beijing Olympics. Proseminar, Department of Communication, Georgia State University 



	31.
	Li, H. (2010, Sept. 17). How do corporations sell unfamiliar products in a foreign culture? Asian Studies Center, Georgia State University.  



	32.
	Li, H. (2010, June 27). The gender politics of the Beijing Olympics. Historical Society for Twentieth Century China. Saint Joseph's University, Philadelphia, PA. 



	33.
	Li, H. (2010, June 26). The transformation from the Chengfen discourse to Shenjia in China. International Communication Association Annual Conference. Singapore.


	34.
	Li, H. (2010, June 24).  The Chinese women’s movement: Media use, challenges and opportunities. Material Practices: The Women's Movement and its Media in Asia. International Communication Association Annual Conference. Singapore.


	35
	Li, H. (2010, June 24). Parody and resistance on the Chinese Internet. International Communication Association Annual Conference. Singapore.


	36.
	Li, H. (2010, March). Parody and resistance on the Chinese Internet. Association for Asian Studies. Philadelphia, PA. 


	37.
	Li, H. & Tang, L. (2009, April 2). Representation of the Chinese product recalls in national and local newspapers in the United States. Southern State Communication Association Annual Convention. Norfolk, VA. [Top Paper, Mass Communication Division]



	38.
	Li, H. (2009, May 24). The Beijing Olympics and the construction of Chinese women. International Communication Association Annual Conference. Chicago, IL.


	39.
	Li, H. (2009, May 24). Nationalism among Chinese diasporas: An analysis of online Chinese responses to the overseas leg of the Beijing Olympic torch relay. International Communication Association Annual Conference. Chicago, IL.



	40.
	Li, H. & Tang, L. (2009, Feb. 15). Pro-Tibetan activism and challenges for China's public diplomacy. International Studies Association Annual Convention. New York. 



	41.
	Li, H. (2008, Nov. 23). Challenges for China’s public diplomacy: Analysis of a controversy over a Beijing Olympic-themed float for Pasadena Rosen Parade. National Communication Association Annual Convention. San Diego, CA.


	42.
	Li, H., Tang, L. & Sewell, J. (2008, Nov. 22). Representations of the Chinese product crisis in major local newspapers in the American South.  National Communication Association Annual Convention. San Diego, CA.


	43.
	Tang, L. & Li, H. (2008, Nov. 21).  Chinese corporate social responsibility in the context of globalization. National Communication Association Annual Convention. San Diego, CA.


	44.
	Li, H. (2007, Nov. 17). Marketing Japanese products in the context of Chinese nationalism. National Communication Association Annual Convention. Chicago, IL.



	45.
	Wang, L. & Li, H. ( 2007, November),  E-Government and citizen E-participation in China.  The 29th Annual Association for Public Policy Analysis and Management Research Conference. Washington, DC.


	46.
	Li, H. & Zhong, X. (2007, Sep. 8). Identity politics and normative behaviors: The perception of ideal images of the Beijing Olympics in the eyes of Chinese college students. Global Fusion Conference. St. Louis.


	47.
	Li, H. (2006, June). The local and the global: Advertising and consumption in post-Mao China. International Communication Association Annual Conference. Dresden, Germany. 


	48.
	Li, H. (2005, July 19). Advertising and consumption in post-Mao China.  The 15th Annual Conference of Asia Media Information and Communication Center. Beijing, China


	49.
	Li, H. & Beniger, J. R. (2004, Jan. 5).  Public opinion in China. The CAC/CCA Joint Conference on Chinese Communication. Shanghai, China 



	50. 
	Li, H. & Beniger, J. R. (2003, November). The development of a consumer culture and advertising in China.  National Communication Association Annual Convention. Miami, FL.


	51.
	Li, H. (2003, Nov.). The representation of differences: Negotiating Chineseness beyond racial stereotypes. National Communication Association Annual Convention. Miami, FL.

[Top Student Paper Award, Chinese Communication Association, 2004]



	52.
	Li, H. (2003, November). Negotiating racial identities: How the Chinese-American community appropriates and reconstructs the notion of “Asian American.”  National Communication Association Annual Convention. Miami, FL.



	53.
	Huang, H., Li, H., & Peng, W. (2003, May).  Toward an integrated model of postmerger organizational identification.  International Communication Association Annual Conference. San Diego, CA 



	54.
	Qiu, J., Ball-Rokeach, S., & Li, H. (2002, November).  Broken bonds at home, broken bonds at work. International Communication Association Annual Conference. New Orleans, LA.


	55.
	Li, H. (2002, November). Representation of difference. International Communication Association Annual Conference. New Orleans, LA.


	56.
	Li, H. (2002, July). Students’ experience in distance learning. International Communication Association Annual Conference. Seoul, South Korea.

[Top Student Paper, the International and Instructional Division] 


	55.
	Li, H. (2002, March).  Distance education: Past, present and future. Western States Communication Association. Long Beach, CA.


	56
	Li, H. (2001, April). Identity differences between mainland Chinese and Taiwanese. The GPSS Fourth Annual Interdisciplinary Conference, University of Southern California. 




Invited Talks at Local, National, and International Research and Other Institutions 
	1.
	*“BRICS and global citizenship.”  Christ University, Bangalore, India. July 10, 2023.


	2.
	*“Gangnam Style: Dynamics of media’s role in making it a global pop culture phenomenon.”  Christ University, Bangalore, India. July 14, 2023. 



	3.
	*“Perceptions of China in the U.S.: Narrative, counter narrative and the implications for U.S.-China relations and Chinese Americans.” Guangzhou Foreign Language University. China. June 16, 2023.


	4.
	*“Perceptions of China in the U.S.: Narrative, counter narrative and the implications for U.S.-China relations and Chinese Americans.” South China University of Technology. Guangzhou, China. June 16, 2023. 



	5.
	*“Perceptions of China in the U.S.: Narrative, counter narrative and the implications for U.S.-China relations and Chinese Americans.” Sun Yat-Sen University. Guangzhou, China. June 15, 2023.


	6.
	*“Perceptions of China in the U.S.: Narrative, counter narrative and the implications for U.S.-China relations and Chinese Americans.” Zhejiang University, China. June 1, 2023. 



	7. 
	*“Researching Asian communities.” Asian American Coalition Ohio, Sept. 10, 2022



	8.
	*"The journey and media representations of Asian Americans: The past, present and future."  Duke Energy’s Asian Inclusion Network, 150+ attendants. May 10th, 2021



	9.
	“Advertising and consumer culture in China: Between nationalism and cosmopolitanism.”  News and Communication Research Institute, Chinese Academy of Social Sciences, Beijing. July 8, 2016. 


	10.
	“Popular culture and identity politics in China: Between nationalism and cosmopolitanism.” Beijing Normal University. June 15, 2016.  


	11.
	“Identity politics in Chinese popular culture: Between nationalism and cosmopolitanism.” Keynote Speech, International Learning Community (ILC) Program, Columbus State University. February 2, 2016. 



	12.
	Center for Chinese Media and Comparative Communication Research, The Chinese University of Hong Kong. Jan. 16-28, 2016.
[Invited but did not go for family reasons)


	13.
	“Media commercialization and consumer culture in China.” Asian Studies Lecture Series, Mercer University. April 17, 2014. 



	14
	Panelist. “What’s up in China: Comments by long-time observers.” US-China Peoples Friendship Association-Atlanta, Fall Forum, Agnes Scott College. Oct. 27, 2013. 



	15. 
	“Social media in China.” Panel: China Breakfast Briefing: Views on the Ground. Organized by Georgia China Alliance, China Research Center, Robinson College of Business, and Confucius Institute (Other panelists: GSU President Mark Becker, Carter Center China Program Director Yawei Liu, and Global Atlanta Editor Trevor Williams, moderated by Penelope B. Prime), Atlanta. Dec. 1, 2011 


	16. 
	“Feminism and the representations of gender and sexuality in Chinese mass Media.” Tsinghua University, Beijing, China. July 26, 2011. 



	17. 
	“China’s public diplomacy and soft power.” The World Media Research Center, China's Academy of Social Sciences, Beijing, China. June 21, 2011. 



	18. 
	“Communicating corporate social responsibility by Chinese and global corporations in China.” Sun Yat-Sen University, Guangzhou, China. June 18, 2011.



	19. 
	“Public communication in the United States.” The School of Communication, Sun Yat-Sen University, Guangzhou, China. June 18, 2011.



	20. 
	“Opportunities and challenges for China’s public diplomacy.” The School of Communication, Sun Yat-Sen University, Guangzhou, China. June 17, 2011.


	21. 
	“Opportunities and challenges for China’s public diplomacy and soft power.” The School of Communication, Peking University, China.  June 10, 2011.



	22. 
	Panelist. “US-China relations and the new communication environment.” The Pi Sigma Alpha China Panel (Other panelists:  Doug Reynolds and Jenny Zhan), Atlanta. March 9, 2011


	23. 
	“Chinese outdoor advertising: A site for control, power and identity.” Subway Culture and Advertising Culture, Rice University. Oct. 18, 2010. 



	24.
	“From Chengfen to Shenjia: Branding and promotional culture in China.” Blowing Up the Brands, New York University. May 9, 2009. 



	25. 
	Panelist. “Chocolate Chat Series,” Wharton Asia Exchange, University of Pennsylvania. Feb. 11, 2009. 


	26. 
	Panelist, “China research and projects,” Symposium on International Communication, Annenberg School for Communication, University of Pennsylvania. Nov. 14, 2008,


	27.
	“The construction of Chinese women and the Beijing Olympics.” The Annenberg School for Communication, University of Pennsylvania. Nov. 6, 2008. 



	28. 
	“Marketing Japanese products in the context of Chinese nationalism.” China workshop, the Annenberg School for Communication, University of Pennsylvania. April 10, 2008. 


	29. 
	“Challenges in intellectual property law in post-WTO China.”  Zhangjiang High-Tech Park Commission, Shanghai, China. June 2001. 


	30
	“Look back at the past and Look to the future.” Fengjie Middle School, Chongqing, China (5,000+ high school student attendants). Sept. 3, 2008. 




Book Reviews 
	1.
	*Review of Zoning China: Online Video, Popular Culture, and the State by Luzhou Li. Published on November 7, 2020. The International Journal of Press/Politics. https://doi.org/10.1177/1940161220970113


	2.
	Review of Anime’s media mix: Franchising toys and characters in Japan by Marc Steinberg (Minneapolis: University of Minnesota Press, 2012). The Journal of the Fantastic in the Arts, 2014 (25.1), 162-165



	3.
	Review of Changing media, changing China (Susan L. Shirk [Ed.], Oxford University Press, 2010). Journal of Communication, 2011 (61), E6–E8.



Works in Progress
	1. 
	Li, H., Chen, B., Wen, M., & Su, D. (under review). Racialization of immigrants in the U.S.: Comparative analysis of different racial and ethnic groups. 



	2. 
	Li. H. The Impact of US-China Relations on the Chinese American Community



	3.
	Li, H., Chen B., & Su, D. (In progress). Information Trust among Asians during COVID-19 in the U.S.: Implications for Social Capital and Media Literacy. 


	4.
	Li, H. The Politicization of COVID-19: Anti-Asian Racism, Media Discourse, and the Mobilization of the Chinese Community.



Translated Works
	1.
	Casino Capitalism by Susan Strange. Beijing, China:  Social Science and Documentation Publishing House, 2000



	2.
	(with Qiong Ao). The Amazing Results of Positive Thinking by Norman Vincent Peale. Beijing, China: Central Compilation and Translation Press, 1998.



Consulting and Media Interviews
	1.
	2016: Metastatic Breast Cancer Network/MTM LinguaSoft



	2.
	2018, 2019, 2020. AlphaSights Consulting


	3.
	Media interviews and quotes: The New Yorker, the New York Times, the Wire, The Medium 


TEACHING

Courses Taught
Department of Media, journalism and Film, Miami University, 2015-Present

1. MAC 325 Social Media Cultures
2. MAC 209/309 Advertising in Consumer Culture
3. STC 236 Intercultural Communication 
4. STC 450 Global Advertising and Marketing
5. STC 459 Capstone Strategic Communication and PR Campaign
Department of Communication, Georgia State University, 2007-2008, 2010-2015
1. Comm 6010. Issues and Perspectives in Communication Theory (MA core)
2. Comm 6160/ Jour 4900. International Marketing and Consumer Culture (MA/BA)
3. Comm 6650/Jour 4650. International Communication (MA/BA)
4. Comm 8015 Quantitative Research Methods (required Ph.D core)
5. Comm 8130 Communication in a Global Context (required Ph.D core )
6. Comm 8980 Chinese Media Industries (special topic)
7. Comm 8980 Public Diplomacy (special topic) 
8. Jour 2500 Communication Research & Information Technology
9. Jour 3950 Communication Research Methods
10. Jour 4770 Media Management and Marketing 
Annenberg School for Communication, University of Pennsylvania, 2008-2010
1. Com 304 Chinese Media, Advertising and Consumer Culture
Annenberg School for Communication, University of Southern California, 2000-2007

1. Survey of Organizational Communication, spring 2007, USC

2. Honors Internship, spring 2006, USC

3. TAed for: Communication Theories, Communication and Society, Mass Communication and Arts, Entertainment, Marketing and Culture, Advertising and Society, Foundations for Entertainment Education, Interpersonal Communication, Home Entertainment, and Gender, Media and Communication.

Independent Studies

· Nan Luo, 2019
· Anton Polouektov. Summer 2012

· Casey Black. Summer 2011

Graduate Student Advising

· Nicole Worthington (2013- 2015) (doctoral advisee)
· Soo-Keung Jung (2014 -2015) (doctoral advisee)
· Soo-keung Jung (2013-2014) (MA advisee, completed 2014)

· Ying Sun (2014- 2015) (MA advisee) 

· Casey Black (2011-2013) (MA advisee)

· Seifu Adem (2013-2015) (Doctoral advisory committee)

· Se Jung Park (2013-2015) (Doctoral advisory committee)

· Courtney M. Dorroll (2010-2011) (Doctoral advisory committee)

· Randahl Cantua Morris (Doctoral dissertation committee, completed 2012))
· James E Black (Doctoral dissertation committee, completed 2012)

· Eileen Wang (MA thesis committee, completed 2012)

· Hillary Brown (MA thesis committee, completed 2012)

· Devna Thapliyal (MA thesis committee, completed 2012)

· Anne Roberts (MA thesis committee, completed 2011)

· Shuhua Dai (MA thesis committee, completed 2010)

· Jin Zhao (MA thesis committee, completed 2010)

· Alexandra Kornilia Sowers (MA thesis committee, completed 2009)

· Sarah Lindley Marske (MA thesis committee, completed 2008)
Teaching Training and Certificates

· Completed the Foster Cultural Diversity Training Certificate in fall 2023 

· Howe Writing Center Certificate

Guest Lecturing/Talks to Students

	1.
	*“Making meaning at Miami.” Conversation with students at Clawson Hall, Miami University. Nov. 2, 2023 



	2.
	*“Trust in media.” Talk delivered to Miami Students for the Inside Washington Program.  Washington DC. July 18, 2022. 



	3. 
	*“Chinese media and culture.” Sam Houston State University Culture, Instructor: Chis Toula.  April 12, 2022. 


	4.
	“Media and journalism in China.” Journalism 101.  Instructor: Cheryl Gibbs. Department of Media, Journalism and Film, Miami University. Feb. 16, 2016.



	5.
	“Avoiding burnout.” Communication Graduate Student Association’s Professional Development Seminar series, Georgia State University. Feb. 27, 2015.



	6.
	“Research Methods.” Comm 6030, Instructor: Yuki Fujioka. Nov. 3, 2014. 



	7.
	“Research Methods.” Comm 6030, Instructor: Yuki Fujioka. April 10, 2014. 



	8.
	Panelist. “Balancing work and family.” Communication Graduate Students Association, Department of Communication, GSU. Oct. 4, 2013.



	9.
	“Controversial Advertising in China.” Kennesaw State University. Instructor: May Gao. March 12, 2012. 

	10.
	“Chinese media and consumer culture.” Robinson College of Business, GSU. Instructor: Sevgin A Eroglu. Dec. 10, 2011.


	11.
	 “Understanding social media.” The School of Communication, Peking University, China. Instructor: Xinzhou Xie. June 9, 2011.



	12.
	“Paradoxes of the Chinese Internet.” University of Pennsylvania. Instructor: Peter Decherney. March 17, 2009.


	13.
	“The Beijing Olympics and Chinese communication.” Class Instructor: Kate Coyer, Annenberg School for Communication, University of Pennsylvania. Nov. 17, 2008.



	14.
	Panelist. “Researching departments before your job interview” Proseminar, Georgia State University. Feb. 12, 2008




SERVICE

Professional Services
	1.
	NCA Conference Panel Co-organizer (with Min Jiang). "Debating U.S.-China Power Relations: Soft Power, Hard Power, Sharp Power or Smart Power?" National Communication Association, Washington D.C., Nov. 18, 2023.


	2. 
	2012-2015, The Administrative Committee, Symposium on Asia-USA Partnership Opportunities (SAUPO)



	3.
	2011-15, Associate, China Research Center, Atlanta.



	4.
	2015, Newsletter Editor of Chinese Communication Association



	5.
	Conference Co-chair (with Tamer Cavusgil, Leslie Marsh, and Ilke Kardes). “Middle Class Phenomenon in Emerging Markets 2013: Multi-disciplinary and Multi-Country Perspectives.” Atlanta. Sept. 26-28, 2013 


	6.
	ICA Preconference Co-organizer (with Leslie Marsh, Xin Xin and Zhong Xin). “The BRICS Nations: Between National Identity and Global Citizenship” University of Westminster, London. June 17, 2013



	7.
	GSU Coordinator, the Screenings of the Chinese Independent Film series on Atlanta area universities, including Emory, GA Tech, GSU and KSU. Organizer: Qi Wang and China Research Center. Feb.-March, 2013.


	8.
	NCA Panel Organizer. “Youth Media, Communication and Identity Construction among Emerging Powers: A Comparative Panel about Brazil, China and India,” International and Intercultural Communication Division, New Orlando. Nov. 17, 2012


	9.
	Organizer (with May Gao). Symposium of Consortium for Global Media and Culture, Kennesaw State University, Feb. 17, 2012. 



	10.
	Organizer. The second meeting of Consortium for Global Media and Culture. Emory, sponsored by the Halle Institute for Global Learning, Sept. 17, 2011. 



	11.
	Organizer. The first meeting of Consortium for Global Media and Culture, Georgia State University. April 28, 2011. 



	12.
	Conference Co-Organizer (with Lokman Tsui). The 7th Chinese Internet Research Conference, the Annenberg School for Communication, University of Pennsylvania. May 27-29, 2009


	13.
	NCA Panel Organizer. “China’s Public Diplomacy in the US and Africa: Strategies, Opportunities and Challenges.” National Communication Association Annual Convention, San Diego. Nov. 21-24, 2008.



	14. 
	2004-2006, Student representative, Chinese Communication Association



	15.
	2003-2007, Board Director, Peking University Alumni Association of Southern California


	16. 
	2001—2005, Vice-president of Peking University Alumni Association of Southern California



Conference Chair, Respondent and Moderator
	1.
	*Invited respondent, “Confucianism and a Chinese model of global governance of social media,” Speaker: Junchao Wang, University of Hawaii at Manoa. April 12, 2023. 


	2.
	*Invited respondent, “Racism against Chinese students and Asian Americans.” Conference on Narratives of COVID-19 in China and the World organized by Center on Digital Culture & Society, University of Pennsylvania. March 19-20, 2021.  



	3.
	Discussant, “Exploring China’s diplomacy efforts.” International Studies Association 2016 Annual Convention, Atlanta. March 16, 2016.  



	4.
	Discussant, “De-provincializing soft power workshop in Beijing.” Columbia University Global Center, Beijing. June 15-16, 2016. 


	5.
	Discussant, “Perspectives from India.” Middle Class Phenomenon in Emerging Markets Conference, Atlanta. Sept. 26-28, 2013



	6.
	Discussant, “Education.” Middle Class Phenomenon in Emerging Markets Conference, Atlanta. Sept. 26-28, 2013



	7.
	Chair, and Discussant, “Interventions in New Geographical Imaginaries.” ICA preconference, the BRICS Nations: Between National Identity and Global Citizenship, University of Westminster, London. June 17, 2013.



	8.
	Chair and Discussant, “Chinese drama and film,” American Association for Chinese Studies conference, Georgia Institute of Technology. Oct. 14, 2012


	9.
	Chair and panel Organizer, “Youth media, communication and identity construction among emerging powers: A comparative panel about Brazil, China and India.” National Communication Association 98th Convention, Orlando, Florida. Nov. 17, 2012



	10.
	Chair and Co-Organizer (with May Gao). Symposium of Consortium for Global Media and Culture, Kennesaw State University. Feb. 17, 2012. 



	11.
	Chair, “Intercultural contexts and social network sites.” International Communication Association Annual Conference. Singapore, 2010. 



	12.
	Discussant, The 7th Chinese Internet Research Conference, the Annenberg School for Communication, University of Pennsylvania. May 27-29, 2009.  



	13
	Invited Discussant. Blowing Up the Brands, New York University. May 9, 2009. 



	14
	Invited Discussant. “Transnational Asia and the Post-Exotic,” Undergraduate Research Symposium, Shain Library, Connecticut College. April 17-18, 2009.



	15.
	Invited online moderator. “Reporting with the mobile phone: The role of mobile technology as an information platform in China,” The Annenberg School for Communication, University of Pennsylvania. April 20, 2009.



	16.
	Invited moderator. The 6th Chinese Internet Research Conference. University of Hong Kong. June 12-13, 2008.  




Journal Reviewer

· Asiascape: Digital Asia

· Asian Journal of Communication

· Asian Pacific Management Review 

· Global media and China
· China Quarterly

· China Handbook published by Berkshire Publishing

· Chinese Journal of Communication 

· Communication, Culture & Critique.
· Communication & Society (in Chinese)
· Communication Studies (on Editorial Board) 
· Communication Theory

· Critical Studies in Media Communication

· Diplomacy& Statecraft 

· Information society 

· UNESCO Prospects, Quarterly Review of Comparative Education
· PLOS One

· Social Media and Society

· Sociology Compass
· International Journal of Communication

· The International Communication Gazette
· The International Journal of Cultural Policy

· The International Journal of Press/Politics
· Issues & Studies

· Journal of International & Intercultural Communication

· Journalism: Theory, Practice & Criticism

· New Media and Society 
Reviewer of Book Manuscripts or Books for Academic Presses:
· China Program at Routledge of Taylor & Francis Group
· Rowman & Littlefield

· Hong Kong University press

· Albarran, Management of Electronic and Digital Media, Cengage Learning
· Polity Press, “China Today” series
External Reviewer: 
· Expert view for tenure-track faculty appointment, The Wee Kim Wee School of Communication and Information, Nanyang Technological University, Singapore. Fall 2018. 
Grant/Research Proposals Reviewer: 

· 2022 & 2023: Review summer research proposals, Miami University
· 2010-2014: Review department summer research proposals, GSU
· 2013: Review university-wide research proposals, GSU
Conference Reviewer
· AEJMC, ICA, NCA, the 7th Chinese Internet Conference, Chinese Communication Association 
Membership

· International Communication Association

· National Communication Association

· Chinese Communication Association

· Association for Asian Studies

· International Studies Association  
University-Level Service at Miami
· April 20, 2024: Humanities and CAS Open House Event
· Spring 2024: Recorded 20+ ThankView videos newly admitted STC students. 

· Fall 2023: Diploma Hander, Fall Commencement, December 15, 2023
· November 2, 2023. Guest Speaker, “Making Meaning at Miami” event. 

· Spring 2023: My capstone class STC 459 worked with Miami’s National Area Committee for a promotional plan. 

· Fall 2022-spring 2023: Across the Divide Conference Co-Chair, Miami University.
· Spring 2022-present: Joint Administrative Committee on Sport Leadership and Management Major
· 2021-2022: Search committee for a tenure-track position, Department of Communication Design 

· Fall 2021: My capstone class STC 459 produced an award-winning communication plan for the Office of Institutional Diversity & Inclusion 
· Fall 2018: Work with the English Department to develop a proposal for an online M.A degree (the proposal was not funded or approved)
Department-Level Service at Miami 
· Spring 2024: Search committee member for Chair of the MJF Department

· Spring 2024: Search committee chair for STC Intercultural Communication VAP position 

· 2019-present: Strategic Communication Coordinator, redesigning the curriculum and overseeing the largest major with CAS.
· 2022-2023: Search committee for STC TCPL position
· Spring 2022: Search committee for three STC visiting scholar professors (chair) 
· Fall 2019: Advertising/PR Advisory Board Task Force (chair)
· Fall 2019, MJF Curriculum Intersection Committee
· Fall 2019: Search committee for two tenure-track positions
· 2019-Present: Departmental administrative committee, Department of Media, Journalism and Film
· Summer 2019: Search committee for a visiting scholar professor
· Fall 2018-Spring 2019: Search committee for a tenure track position, Strategic Communication
· Spring 2018: On the search committee to hire MJF department chair, Miami University 
· Fall 2016:  Search committee of Strategic Communication for two tenure-track positions. Miami University
· Spring 2016-present: Research and Teaching Development Committee 
· 2017-present: STC Curriculum Committee

University-Level Service at Georgia State University
· 2010-2015: Associate Director, Center for International Media Education (CIME)
· 2013 –2015: International Partnership Committee                    
· 2012-2015: Task Force of China

· 2011-2015: China 2CI Fellowship Committee
· 2012-14: Global Education Initiative Steering Committee
· 2013: On the Cities Initiatives Grant Review Panel
· 2011: Co-chair, Transnational Cultural Conflict Search Committee
Department-Level Service at Georgia State University
· 2010- 2015: Research and Creative Projects Committee
· 2007-2008: Diversity Committee                                                           

· 2007-2008: Search committees for two tenure-track positions 
Community Service
· 2022-present: Writer, Chinese for Affirmative Actions (www.caasf.org; www.justicepatch.org)
· 2021-present: Youth advisor, Asian American Coalition Ohio
· March 21, 2021: Spoke at the “Anti-Asian Hate” Rally, National Underground Railroad Freedom Center 

· 2020: involved in supporting the Mason City School passing the levy and wrote several Chinese articles to educate the community 

· Dec.22, 2016: Gave a talk to 26 first-year students about Chinese New Year at Mason Early Childhood Center. 

· 2017-2021: Columnist for Hua Xia Chinese School Newsletter, focusing on media and culture.
· Dec. 20, 2016: Give a career talk to more than 100 six graders at Mason Intermediate School about being a college professor at Miami University
· April 15, 2015:  Taught pre-k children Chinese calligraphy and water painting. Druid Hills Child Development Center. 

· 2011-2015: Boy Scout, Atlanta. 
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